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GIVE YOUR PARTNERS WHAT THEY NEED

➔ Campaign Logos
➔ Branded Graphics
➔ Social Media Shares
➔ Social Media Tags
➔ Press Advisory/Release
➔ Long form - Blog Post
➔ Flyers for Print
➔ Resource Links



UNDERSTANDING YOUR 
AUDIENCE



BUILDING VALUES-BASED NARRATIVES

LEARN TO REMOVE YOUR PERSONAL BIAS!

Value: Judgment of what is important in life
→ Preservation of open space
→ Protecting water quality of the Delaware River
→ Protecting freedom of speech 

Heuristic: Personal rule that explains how people 
make decisions, solve problems
→ fairness
→ transparency
→ consistency 
→ familiarity 
→ scarcity 

● Anthropogenic 
● Scientific
● Advocacy 
● Ethics
● Sustainability 
● Religious
● Environmental
● Social Justice
● Conservative
● Business
● Economic
● Resiliency



Think about who is receiving the info:
● Why is this important? 

● What is the big picture? 

● Historical information? 

● How will it make their lives better?

● How is it relevant to the community?

● How does it relate to what people value?

● Is there existing opinion data that can give 
you insight into their position?



WORD CHOICE MATTERS



WRITING NARRATIVES
SCIENCE MEDIA POLICY BUSINESS COMMUNITY

Accurate Dramatic Realistic Actionable Archetypal

Qualifying Engaging Speaks to Need Speaks to Revenue Circumscribing

Highlight Uncertainty Highlight Certainty Highlight Risk Highlight Benefit Highlight Certainty

Cautious Certain Careful Candid Anthemic

Build Case for Further 
Research

Build Audience and 
Interest

Build Constituency Build Business Case Build Following

Objective Persuasive Popular V isionary Persuasive

Generate 
Understanding

Generate Ratings Generate Momentum
Generate 

Shareholder Interest
Generate Action

Steer Clear of Policy
Commit to a 
Conclusion

Commit to Policy 
Recommendations

Build Science-Based 
Business Scenarios

Community Ethos

Source: Paul Lussier, M2U Media/ Yale University



bit.ly/yaleclimate 






CREATING CONTENT



CAMPAIGN BRANDING

➔ Universal branding that all 
organizations can use

➔ Create a logo 
◆ PNG file w/ transparent 

background



SOCIAL MEDIA
➔ Write sample SOCIAL SHARES
➔ TAG key accounts 

➔ Create a HASHTAG

➔ Tell a STORY 
➔ Create a CONVERSATION

➔ Use FREE resources 

➔ Include MEMES and GIFS



Souce: Reuters/Romeo RanocoSouce: NASA



CANVA.COM



PRESS ADVISORY & RELEASE
● Increase the reach 

and visibility of your 
outreach 
campaign

● Disseminate the 
facts 

● Advertise for 
upcoming events

● Include quotes 
from partners

● Sync Release Date 
w/ Partners



TRANSLATE YOUR CONTENT 





CAMPAIGN PARTNERS



GET ORGANIZED!
➔ Who are your CORE PARTNERS?

➔ Who are your ALLY ORGANIZATIONS?

➔ Who do you want to reach and who has 
relationships with those constituents?

***CREATE A SPREADSHEET*** 
★ Name of Org , POCs, Email of POC

★ Targeted Distribution Methods

★ Dates / Notes of Outreach to Them

● Statewide enviro orgs
● Local watershed groups
● Faith-based groups
● Elected officials
● Outdoor recreation orgs 

(Fishing, Boating, Hiking)
● Professional Societies (NJ-

AWRA, NJAFM)
● Schools / Academic 

Clubs
● Businesses
● Reporters



CREATE A COMMUNICATION PLAN
➔ Pick a “Go Live” date 

➔ Communicate expectations 
for release of information

➔ Share the link to the toolkit

➔ Send out same press release 
to maximize coverage

➔ Schedule a social media 
THUNDERCLAP



QUESTIONS?

DANA PATTERSON GREAR 
Director of Marketing & Communications
dpatterson@princetonhydro.com

mailto:dpatterson@princetonhydro.com
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