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ay please "the “manufacturing s
department because the facts are cor-’
rect. It may please the sales manager

on Company goes to market
armed .with a basic idea, or it is un-
satisfactory tothis agency. Itis unsat-
because the coverage runs into im- isfactory because long experience with
pressive millions. But people are what  the widestrangeof products has proved
count, and people can be influenced that it doesn’t pay.
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1 meatless day a week
1 wheatless meal a day ‘ )
- No young lamb No veal No young pork’
v 2 1bs. sugar per person per month ’

. No butter in cooking No second helpings

- No eating between meals

No refreshments at parties

No aftermoon teas A

25% wheat substitutes in flour o
“Victory” Quick Bread (% wheat substitute)
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