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China Offers a Meal for Two

HERE is an old saw which, if

propcrly paraphrased, suggests
“When in China do as the Chinese
do.” The makers of old saws, how-
ever, have neglected to manuiac-
ture a paraphrasable saying gov-
erning the activities of those
Chinese who find themselves en-
gaged in business in the United
States at a time when business, to
put it mildly, is inactive.

But judging by the success dur-
ing the last year of the Chin &
Lee Company, New York, pur-
veyor ol oriental food products,
oriental insight must suffice in lieu
of ready-made philosophical saws.

This company was established
some four years ago for the pur-
pose of supplying restaurants, tea
shiops, and establishments of their
ilk with the native Chinese dish,
chogw mein, in bulk.

A little over a year ago the com-
pany found that the business of
selling chow mein in bulk was a
trifle slower than was to be de-
sired. Some novelty was sought
which might put new life into the
demand for the company’s Chinese
food. It was decided t how

mein in_a conventent form direct
to consu

The outcome of tlus decision was
a_‘“‘dinner _for two” put up ip a
handy package to retail at 50 cents.
lﬁh—c%n‘lﬁﬁiﬁmms
a ten and one-half ounce jar of

chow mein, a sealed carton of
fried noodles, a one-ounce bottle of
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National Biscuit Advertises
to Ifarmers

Farm papers have been added to the
media being used by the National Biscuit
Company, New York. This is the first
e in some years that the company
has extended its program into the farm
fichl. Plans call for the use of Tull-page
and  half-page  space in sixteen  Mid-
western farne pupers,

S. W. Miner with Addison
Vars

Sperry W. Miner, until recently vice-
president und  treasurer of the Groom
Motor Car Company, has joined the
executive staff of Addison Vars, Inc.,
Butfaly advertising agency.
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soy bean sauce, and two individual
bags of Chinese tea.

The pack: which was chosen
to hold this meal-for-two bears a
touch of oriental atmosphere in
the form of fie i dragons, It is
not only a convenience to the pur-
chaser who will find the entirg
in ients for
therein but it also can be utilized
by the dealer as an attractive dis-

Tl\e fact that the Chin & Lee Com-
pany’s business has doul)lcd since
the instigation of the “meal-for-
two_package stands as tangible
evidence that the idea was a
worthy onc and that the Amncml
hounscewife is glad to add an orien-
tal touch to her kitclien repertorre.
produced other results than the
profits accrning from their very
satisfying sales.

Following the hearty reception of
the ready-made meals by the public
a demand became apparent for
some of the individual products
offéred in the combination pack-
age.

As a result, the company has
found it necessary to market its
tea in individual tins and it
noodles in separate transparent
cellulose bags to satisfy t]lc dc-
mands of those persons whose ap:

petites disdain the Chmese ghm
bwg_mlem_ms_ﬂL:&Q\r
the_noodles for other, less oriental,
purposes.
+
F. C. Saffan with Kirtland-
Engel
Fred C. Saffan,

formerly with College

Humor, has )omc(l the Kirtland - Eagel
Company, Chicago, as vice-president.
James A. Barnes, copy chief of 1be

Kirtland-Engel agency, has been elected
seeretary and a member of the board of
directorss,

New Accounts for Rochester
Agency

The Tlutchins  Advertising Company,
Rochester, N, has been .nm.um!n‘
1o direct the advertising of William &,
Rice, Inc., Adams, N. Y., surpical fe-
strumcnts, and Cutler Mail Chute Com-
pany, Rochester.
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EXTENSION MAGAZINE now has

a MERCHANDISING SERVICE
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of the wealthier Catholic homes (which annually spend a billion dollars '
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among them) and in the rich Catholic institutional field, which spends another
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’ billion dollars a year. Write for proof of what others have done already.

THE LINES

EXTENSION MAGAZINE, 360 N. MICHIGAN AVE, CHICAGO, ILL.
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